
www.hokianga.com
hokiangatourism@gmail.com        

F R O M 

Hokianga Tourism Association

PO Box 67 

Opononi 

T O 

Governance Support

Far North District 

Council

Private Bag 752

Kaikohe 0440
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COMMUNITY GRANT FUND  - LOCAL 

Name of organisation :                 Hokianga Tourism Association

Name & location of project :       www.hokianga.com

 Date of project/activity :             September  - November 2018

Which Community Board  did you recieve funding from?           Kaikohe-Hokianga

Amount recieved from the  Community Fund :                               NZD  $ 1725.00

P R O J E C T  R E P O R T 
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Supplier : Tony Bridge Photographer                                                                      $ 1150.00  GST inc    

Supplier : Peter Huckle Web Design & Implementation                                         $ 1537.69       

Domain Renewal costs  for purposes of redirecting traffic from old website Hokiangatourism.org.nz 

to hokianga.com for 24 months                                                                                                $ 43.59

Total                                                                                                         $ 2731.28

01

Please Note :

Tony Bridge invoiced as Watertraveller ltd. Invoice paid on 20.11.18

Peter Huckle  invoice paid on  30.11.2018 including the domain redirection fee.

C O M M U N I T Y  G R A N T 

F U N D   L O C A L 

PLEASE GIVE DETAILS HOW MONEY WAS SPENT
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GIVE A BRIEF DESCRIPTION OF THE HIGHLIGHTS OF YOUR PROJECT INCLUDING NUMBERS PARTICIPATING,  HOW IT 
BENEFITS THE COMMUNIT Y AND ANY MARKETING COLLATERAL THAT WAS PRODUCED ACKNOWLEDGING THE COMMMUNIT Y 
BOARD.

CONTEXT:    WITH THE POPULARIT Y OF HOKIANGA AS A VISITOR DESTINATION INCREASING AND WITH MORE PEOPLE 
MOVING HERE TO LIVE  AND CONTRIBUTE TO THE EMERGENT TOURISM ECONOMY,  WE FELT IT TIMELY TO UPDATE OUR 
ASSOCIATION WEBSITE SO AS TO BETTER COMMUNICATE  AND ENGAGE WITH POTENTIAL VISITORS ON WHAT HOKIANGA 
HAS TO OFFER AS A DESTINATION.

NORTHLAND IS A BEAUTIFUL REGION AS IS THE FAR NORTH.  THERE ARE MANY ATTRACTIVE PLACES TO VISIT. . .THE BAY 
OF ISLANDS/ PAIHIA IS AN ESTABLISHED TOURIST DESTINATION. WE ARE OPERATING IN A HIGHLY COMPETITIVE TOURISM 
MARKET  AND WE NEED TO REACH POTENTIAL VISITORS TO HOKIANGA  BY CREATING  COMPELLING  REASONS/ DESIRE TO 
VISIT AND SPEND TIME HERE.

SHOWCASING THE NATURAL AND BUILT ENVIRONMENTS IN THE BEST LIGHT IS THE OBVIOUS FIRST STEP ALONG WITH  
ENSURING OUR WEBSITE IS USER FRIENDLY, USEFUL AS WELL AS  VISUALLY ENGAGING.

THE HIGHLIGHTS OF THIS PROJECT ARE IN THE 90 DAYS OF WEBSITE DATA  WHICH   FOLLOW.
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4. We designed the website to be user friendly by creating easy to read content 

divided into four main categories : destinations, accommodation, activities and 

services.    Each category is then sub-divided by geographical criteria – North, 

South and Top of the Harbour. In the Destinations tab these sub categories divide 

into specific locations  linked to googlemaps to ensure geographical  context.

5. We engaged  professional landscape photographer Tony Bridge to produce 

images  from different locations in Hokianga to showcase the  natural and built 

environments in their best light. The key image for each page is the banner image 

that runs horizontal across  the top of the web page. Tony produced 21 landscape 

photographs for us to use as banner images throughout the site.  

6. We were unexpectedly offered a great ‘last minute’ advertising opportunity  in 

the AA Northland Visitor Guide. This  being  the inside front cover at a majorly 

discounted rate... on   condition that we provide the artwork within 24 hrs. Thanks to 

having Tony’s images we chose  the view from Te Arai Uru ( in portrait format) and 

a landscape image from same shoot was chosen as banner on our home page. 

Utilising images from the same shoot/viewpoint  consolidates a sense of place. 

This view point of Hokianga from Te Arai Uru  encompasses the North, South and 

Top of the Harbour and includes the  bush, sea and sand dunes. 

1. Hokianga.com is our new domain name - chosen for being more 

visitor/user friendly than previous lengthy  hokiangatourism.org.nz  

which was more association focused. 

We are currently  fourth listed on google home page for searches 

‘Hokianga’   

 2.   We chose to utilise a fully responsive web design to ensure 

optimum viewing on different devices : desktop, tablet and smart 

phone.

3. We consolidated our brand design by incorporating  the 

Hokianga wave motif commissioned for our Hokianga road signs 

created by local artist.

HOKIANGA.COM GOES ‘LIVE’ ON 25.10.2018
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We utilised this  opportunity us to announce the new website 

nationwide, encouraging visitors to the site. The copy was kept 

simple and to  the point.

Hokianga.com went ‘live’ by end October and the 90,000 copies 

of the AA guide were distributed throughout NZ, mainly at i-sites 

(but also in the main airports ) in the last week of November. Our 

analytics data covers 90 days of activity :from the 25th of October 

to the 25th of January.

                                INSIDE COVER AA NORTHLAND VISITOR GUIDE  2019

H O M E  P G  H O K I A N G A . C O M 
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Off shore  visits to site are predominantly from USA, 
Australia and the UK  and these give us an indication of 
where future potential visitors might be coming from. 
We haven’t printed out all 8 location pages – but can 
confirm there is interest in Hokianga from all over the 
world.
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AT A GLANCE:

We have had 6 thousand 

visitors to the site,  with 

7,300 sessions and 13,072 

page views. 

Each session lasts on 

average 1 minute and a 

half. Which means people 

are reading/scanning /

browsing  the content. 

The number of visitors 

first peaks at the time of 

distribution of the AA NVG 

and continues to climb  

peaking in the week 

between Christmas and 

New Year. This would indi-

cate visitors  are searching 

for information specific to 

Hokianga  in real time ie. 

when touring Northland 

and/or when in Hokianga 

to research  itineraries, 

activities  mainly.

This assumption  is 

supported by the 

geographical location 

data of visitors to the site 

which indicates that the 

majority of searches – 

5450, come from within 

NZ. 

L A B O

W E B S I T E  A N A LY T I C S   2 5 .1 0 .1 8  -  2 5 . 01 .1 9 
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BEING FULLY RESPONSIVE IS ESSENTIAL  

O V E R  H A L F  O F  O U R  N E W  U S E R S  A R E  A C C E S S I N G   H O K I A N G A . C O M  V I A  T H E I R  S M A R T  P H O N E  O R 

TA B L E T   W H E R E A S  J U S T  O V E R  4 0 %  A R E  A C C E S S I N G  T H E  S I T E  F R O M  T H E I R  D E S K T O P.  T H I S  VA L I D AT E S 

O U R  D E C I S I O N  T O   M A K E  O U R  W E B S I T E  F U L LY  R E S P O N S I V E  I N  O R D E R  T O  A C C O M O D AT E  T H E  R E A L 

T I M E  O N L I N E  S M A R T  P H O N E  U S E R . 

A N Y O N E  A C C E S S I N G  I N F O R M AT I O N  V I A  T H E I R  S M A R T  P H O N E  L A N D I N G  O N  A  W E B  S I T E  T H AT  I S  N O T 

F U L LY  R E S P O N S I V E   K N O W S  H O W  T E D I O U S  T H I S  I S  T O  N AV I G AT E  A N D  T H E  R E S U LT  I S  M O R E  O F T E N 

T H A N  N O T  T O  C L I C K  A W AY. 

V I S I T O R S  C A N  F I N D  O U T  W H AT  T H E Y  N E E D  T O  K N O W ,  R E S E A R C H  I T I N E R A R I E S ,  F E R R Y  T I M E TA B L E S , 

P E T R O L  S TAT I O N  H O U R S  A N D  S O  O N  W H I L S T  E N  R O U T E .

 

W E B  S I T E  A N A LY T I C S 
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A  F U R T H E R   A N A LY S I S  O F  P A G E  V I E W S  S H O W S  T H AT  A L L  H O K I A N G A  D E S T I N AT I O N S 

A R E  B E I N G  R E S E A R C H E D  F A I R LY  E V E N LY.  W E  C A N  S E E  T H AT  A C C O M O D AT I O N  I S 

N O T  A S  P O P U L A R  A S  D E S T I N AT I O N S  / I T I N E R A R I E S  A N D  A C T I V I T I E S .  T H I S  W O U L D 

I N D I C AT E  T H AT  P E O P L E  H A V E  B O O K E D  T H E I R  A C C O M O D AT I O N  T H R O U G H  O T H E R 

P L AT F O R M S  A N D  A R E  R E S E A R C H I N G  ‘ W H AT  T O  D O ’  W H I L S T  H E R E .

W E  C A N  S E E  B Y  F A R  T H E  M O S T  P O P U L A R  P A G E  I S  T H E  H O K I A N G A  E X P R E S S  C H A R -

T E R S  ( S A N D  D U N E S  B O O G Y  B O A R D I N G )  F O L L O W E D  B Y  T H E  H O K I A N G A  F E R R Y  P A G E . 

T H I S  H A S  P R O M P T E D  U S  T O   C O N S I D E R  T H E S E  A S  A LT E R N AT E   H O M E / L A N D I N G  

P A G E S  A N D  W E  A R E  G O I N G  T O  R E D E S I G N  T H E S E  P A G E S  T O  I N C L U D E  A  B A N N E R 

I M A G E  B Y  T O N Y  B R I D G E   A N D   L O O K  AT  H O W  W E  C A N  U S E  T E X T  O N  T H E S E  P A G E S 

T O  E N G A G E  V I S I T O R S  T O  F U R T H E R  P E R U S E  T H E  S I T E / D E S T I N AT I O N .

W E B S I T E  A N A LY T I C S 

W E  H O P E  T H AT   B Y  S H O W C A S I N G  T H E  D I V E R S I T Y  I N  H O K I A N G A  T H R O U G H  T H E 

M A S T E R F U L  I M A G E S  O F  T O N Y  B R I D G E  W I T H I N  T H E  C O N T E X T  O F  A N  U P -T O - D AT E , 

U S E R -  F R I E N D LY  W E B S I T E   T R A N S L AT E S  I N T O  V I S I T O R S  C H O O S I N G  T O  S P E N D  T H E I R 

T I M E  A N D  M O N E Y  I N  H O K I A N G A

 T H I S  I N  T U R N  C O N T R I B U T E S  T O  G R O W I N G  T H E  V I B R A N C Y  O F  O U R  C O M M U N I T I E S , 

C O N N E C T I N G  U S  T O  T H E  R E S T  O F  T H E  W O R L D ,  S H A R I N G  O U R  S T O R I E S  A N D 

C U LT U R E  &   C R E AT I N G  E M P L O Y M E N T  O P P O R T U N I T I E S  F O R  T H O S E  W H O  L I V E  H E R E . 

T O U R I S M  W O R K S  I N  M I C R O  C A P I TA L  S I T U AT I O N S  -  S O M E O N E  D R I V I N G  I N  T H E  B A C K 

B L O C K S  M I G H T  S T O P  A N D  B U Y  F R E S H  V E G E TA B L E S  F R O M  A N  H O N E S T Y  B O X  & 

T H E R E B Y  S U P P L E M E N T  A N  I N C O M E .  F O R  E X A M P L E .

W I T H O U T  T H E  S U P P O R T  F R O M  T H E  F N D C  C O M M U N I T Y  G R A N T   T O W A R D S  T H E  C O S T 

O F  H I R I N G  A  P R O F E S S I O N A L  P H O T O G R A P H E R  A N D  W E B  D E S I G N E R  W E  W O U L D  N O T 

H A V E  A C H I E V E D  T H E  R E S U LT S  W E  H A V E  ( T O  D AT E )  W I T H  H O K I A N G A . C O M .  T H E S E 

I M A G E S  W I L L  B E  F U R T H E R  U T I L I Z E D  F O R  M A R K E T I N G  A N D  P R O M O T I O N A L  P U R P O S -

E S  D U R I N G  T H E  C O U R S E  O F   2 01 9 .

THERE IS A WHOLE LOT OF HOKIANGA IN HOKIANGA!
 - THE WIDER HOKIANGA IS DISCOVERED
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